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The Barney School of Business prepares individuals to be leaders and decision-
makers who are globally aware and socially responsible by ¢reating a student-
focused learning environment that emphasizes effective, high quality teaching
and learning; engaging in a broad range of scholarly activities that enhance and
strengthen our teaching and provide intellectual stimulation ta our faculty; and
maintaining strong relaticnships with business, nonprofit, and government entities
to facilitate their Interaction with our students and facuity in a wide variety of
ivities.

ACTIVITIES AND PROGRAMS
Leadarship and Civic Engagement A speaker with experience in ethical

This schoo)

Issues related fto the Human Genome Project came to speak af the Socc:’iZﬂfnaact
universily. She discussed her involvement with hospital and health Concenfrgtion

department review boards. The talk was followed by a general discussion
and a question and answer session around committees wrestling with
ethical issues related to patient care.

ey Ellsworth Fallow Speaker - Green Investing Jack Robinson met with
environments. Emphasis Is placed on understanding how personql Za) students, facully, anc staff to talk about his firm's philascphy;
influence individual success and satisfaction. The team project incl defined 'by 2 commitment to investing In companies that havi
time devoted fo ethics and Cerporate Social Responsibility. record of being environmentally responsible. Robinson to 3
Performance Analysis "

This course demonstrates how corporations extract info :
marketing, analyze the results, and plan for future

CORE COURSES:
Leadershlp and Management

Relevant Courses on For-Profit Impact

od A Ve Yy e

Relevant Coursework Avaitable
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compensation systems.
ELECTIVE COURSES:

Cases in Business Ethics
This course offers an advanced study and ethica
scholars and examining cunlemporary cases a
Integrate business and managerial.:di
theorles of ethics; cases In corp
marketing, in the envircnment, in emplo
Urban and Regional Economics i i
This course Is an introductien to the study dnd coensumers choose to locate, and how and why

] related to how environmental quality makes citles more
desirable to live in, and’ it city size. In addition, green: building, alternative energy
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